
 

 

 

New logo for Falmouth  

After an extensive local, regional and national consultation process, a new logo for 

Falmouth, funded by the Falmouth Business Improvement District (BID), has been unveiled.   

This is another project delivered by the five-year initiative that has a number of priority 

areas, as laid out in its manifesto, including destination marketing, event led activity, 

physical improvements around the town and business support. 

Nigel Carpenter, Chairman of the Falmouth BID’s Board of Volunteer Directors said:  

“This is tremendously exciting. The people really have spoken and we have listened. In 

excess of 600 respondents from over 2000 questionnaires distributed locally, regionally and 

nationally, had the chance to vote for a logo that they felt best represented Falmouth in all 

its guises - its historic links to the sea, its sense of fun and its creative spirit. The working sails 

option was the overwhelming favourite, the people’s choice, and I’m delighted that the 

Falmouth BID has been instrumental in driving this forward.”   

Richard Wilcox, Falmouth BID Manager added:  

“A new logo and the brand identity work that will follow, is a key area for the BID project, as 

requested by Falmouth businesses, so it’s really pleasing to be unveiling it.  This has very 

much been an inclusive process, with people from Falmouth, the rest of Cornwall and 

across the UK giving us feedback on design ideas, which is exactly what we’d hoped for. “  

 

He continued: 

 

 “The BID team will now liaise and work with local businesses and organisations so that the 

new Falmouth logo can be adopted and utilised by as many of them as possible, in order 

to increase brand awareness further.”   

Town Mayor, Councillor Geoffrey Evans stated: 

 

“I am very excited about the launch of the new town logo which will help to give Falmouth 

a clear brand identitiy and greatly aid future marketing campaigns. I very much hope that 

local businesses will adopt a logo that has been cleverly designed to offer a true reflection 

of Falmouth and its connection with the sea. I am extremely proud of Falmouth and what it 

has to offer, it is a fantastic year round destination that deserves recognition on a local and 

national level.” 

Richard Gates, Falmouth Town Manager said: 

 



“This is really good news for the town.  Having a clear, strong identity that is backed up by 

innovative promotional campaigns, can help give us a competitive advantage and as 

such, I see this as a real boost for local businesses.” 

Jeremy Whitaker, Director of Marketing & Student Recruitment at University College 

Falmouth said: 

“The launch of the new logo is a significant step in communicating the essence of what 

Falmouth has to offer – a vibrant, creative and inspiring town underpinned by its maritime 

location and rich sense of history. I look forward to it playing an important role in making 

people everywhere feel differently about Falmouth.”   

High resolution copies of the logo, along with guidelines on its usage, are available by 

contacting Richard Wilcox, Falmouth Business Improvement District (BID) Manager on 01326 

313353 or via email richardwilcox@falmouth.co.uk. 

Ends 

Richard Wilcox, Falmouth BID Manager can be contacted on 01326 313353 or via 

richardwilcox@falmouth.co.uk 

About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company that is charged with 

delivering a number of unique projects that aim to improve the trading environment of Falmouth.  

A Business Improvement District (BID) is a flexible funding mechanism that improves and manages a 

clearly defined commercial area.  It is based on the principle of an additional levy on all defined 

ratepayers, following a majority vote.  Following a successful vote, the levy becomes mandatory for 

all defined ratepayers.  

54% of businesses in the Falmouth BID area took part in the ballot in March 2009 – 218 of the 407 that 

were eligible to vote.  Of these, 153 voted in favour of the scheme, representing a 70% majority. 

All local businesses now pay an annual levy of 1% of their rateable value, which gives a figure of 

£100k per year for five years to fund activity designed to increase footfall in the town, with a 

particular focus on marketing activity. 

The volunteer Directors of the Falmouth BID Board are: 

Nigel Carpenter, Proprietor of the St Michael’s Hotel & Spa (Chair) 

James Hodgson, a partner of Hodgsons Accountants (Company Secretary/Sponsorship & 

Fundraising)  

Jonathan Griffin, Director of National Maritime Museum Cornwall (Website & E-marketing) 

Sam Groom, Visit Cornwall Tourism Officer (Events & Festivals)  

Richard Thomas, Director of the Richard Thomas Partnership (Physical Improvements) 

mailto:richardwilcox@falmouth.co.uk


Jilly Easterby, Head of Public Affairs, University College Falmouth (PR & Stakeholder Communication)  

Andrew Robertson, Proprietor of the Harbour View Café (Volunteers)  

Clive Jones, proprietor of the Rosemullion Hotel 

Keith Hambly-Staite, Chair of The Royal Cornwall Polytechnic Society 

For more information about the Falmouth BID, visit www.falmouth.co.uk 

http://www.falmouth.co.uk/

