
 

 

 

 

Press Release/ April 28th 2010 

Falmouth’s Business Improvement District Funds New Town Centre Benches  

Two creatively designed new benches, funded by the Falmouth Business Improvement District (BID), 

are being installed in Falmouth’s town centre this week.  Designed by local firm, Mor Design, the 

benches are being located outside the One Stop Shop in Church St and Specsavers in Market Street. 

The five-year Falmouth BID initiative has a number of priority areas, as laid out in its manifesto, 

including physical improvements to the townscape, destination marketing, event led activity and 

business support. In terms of public realm improvements, the installation of new benches is the first 

in a series of initiatives planned over the coming months.   

“Original and contemporary, the benches are a great visual and practical addition to the town’s main 

thoroughfare and will hopefully be enjoyed by locals and visitors to Falmouth,” said Richard Wilcox, 

Falmouth BID Manager. “By working in partnership with local businesses and organisations, the BID 

continues to work really hard to deliver exciting, new and innovative projects, for the benefit of all.”  

Richard Thomas, Falmouth BID Board Director for Physical Improvements and Director at RTP 

Surveyors added:  

“Feedback from holiday visitors and local people has consistently identified that the town would 

benefit from more places to sit. In Falmouth, the main shopping street is very long and the BID team 

felt that they could give added value to the town by providing innovative benches and satisfying an 

identified need. The two benches currently being installed will represent the initial contribution to 

further innovative seating projects throughout the town.” 

David Buurma of Mor Design said:  

“As the main street of Falmouth is unique, so the seat design had to be something special. The 

starting point was the use of cuttings from granite boulders from the local Mabe Quarry, used for 

many buildings in Falmouth. Organic, steel shapes, slightly surreal in form, create a level of 

animation. The names carved in the timber start to list the quality of artists who are linked to 

Falmouth’s creative past, one that equals that of St Ives or Newlyn.”    

Sara Bowler, Business Fellow in Visual Arts at University College Falmouth, added:  

“In addition to Mor Design’s benches, students at University College Falmouth are also developing 

ideas which we expect to present as an exhibition in the summer where  the public will be able to 

vote for their favourite one. The winning design will be made locally to add to a growing collection of 

unique benches located at key sites within the town.” 

 



Brian Stewart, Curator of Falmouth Art Gallery said: 

 “I think it is really important that shoppers have resting places to sit whilst they are exploring 

Falmouth’s distinctive range of individual shops. I am particularly pleased that the designers have 

used local granite, which was so important to the history of the area, and that they have also 

acknowledged some of the great international artists who have strong connections with the town, 

among them Charles Napier Hemy and Henry Scott Tuke.” 

  

Ends 

Richard Wilcox, Falmouth BID Manager can be contacted on 01326 313553 or via 

richardwilcox@falmouth.co.uk 

About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company that is charged with 

delivering a number of unique projects that aim to improve the trading environment of Falmouth.  

A Business Improvement District (BID) is a flexible funding mechanism that improves and manages a 
clearly defined commercial area.  It is based on the principle of an additional levy on all defined 
ratepayers, following a majority vote.  Following a successful vote, the levy becomes mandatory for 
all defined ratepayers.  

54% of businesses in the Falmouth BID area took part in the ballot in March 2009 – 218 of the 407 
that were eligible to vote.  Of these, 153 voted in favour of the scheme, representing a 70% majority. 

All local businesses now pay an annual levy of 1% of their rateable value, which gives a figure of 

£100k per year for five years to fund activity designed to increase footfall in the town, with a 

particular focus on marketing activity. 

The volunteer Directors of the Falmouth BID Board are: 

Nigel Carpenter, Proprietor of the St Michael’s Hotel & Spa (Chair) 

James Hodgson, a partner of Hodgsons Accountants (Company Secretary/Sponsorship & 

Fundraising)  

Jonathan Griffin, Director of National Maritime Museum Cornwall (Website & E-marketing) 

Richard Thomas, Director of the Richard Thomas Partnership (Physical Improvements) 

Jilly Easterby, Head of Public Affairs, University College Falmouth (PR & Stakeholder 

Communication)  

Andy Robertson, Proprietor of the Harbour View Café (Volunteers)  

Clive Jones, proprietor of the Rosemullion Hotel 

Keith Hambly-Staite, Chair of The Royal Cornwall Polytechnic Society 



For more information about the Falmouth BID, visit www.falmouth.co.uk 

 

http://www.falmouth.co.uk/

