
 

 

 

Press Release/ Aug 2010 

Visual Impact project breathe life into the town’s landscape 

When you walk through Falmouth town centre, be sure to look up, as a series of flag, floral and 
bunting displays funded by Falmouth Business Improvement District (BID) are being installed in time 
for the summer season. 

The five year Falmouth BID initiative has a number of priority areas, as laid out in its manifesto, 
including destination marketing, event led activity and business support. In terms of public realm 
improvements, the installation of floral and flag displays is the second in a series of initiatives 
planned, the first being the unveiling of two creatively designed benches in late April. 

Richard Wilcox, Falmouth BID Manager said: 

“ This project clearly demonstrates how through the Falmouth BID programme, it is possible to 
instigate a visual step change within the town. By working in partnership with Falmouth Town 
Council, not only will Falmouth this year see over 100 new floral displays installed but there will also 
be 200 flags and 2, 500 metres of bunting all in the new logo colours, with the specific intention of 
breathing life and colour throughout the town centre.”  

Richard Gates, Falmouth Town Manager added: 

“ This is yet another good example of how a partnership approach between Falmouth BID and 
Falmouth Town Council, can reap benefit for the town. I get a lot of feedback from businesses 
looking for visual improvements and this, like the public seating project will really raise the bar in 
terms of what we can do together. Visitors and locals will be able to see the displays from the top of  
High Street, through the centre and onto Arwenack Street which is fantastic.”   

Richard Thomas, Falmouth BID Board Director and Director at RTP Surveyors added:  

“Colour and vibrancy gives a town an extra attraction and the floral and flag displays will achieve 
that. With this initiative and the others already carried out, BID is really making a difference to the 
aspirations for prosperity in Falmouth.” 

 

Ends 

Richard Wilcox, Falmouth BID Manager can be contacted on 01326 313553 or via 
richardwilcox@falmouth.co.uk 

 

 

 



About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company that is charged with 
delivering a number of unique projects that aim to improve the trading environment of Falmouth.  

A Business Improvement District (BID) is a flexible funding mechanism that improves and manages a 
clearly defined commercial area.  It is based on the principle of an additional levy on all defined 
ratepayers, following a majority vote.  Following a successful vote, the levy becomes mandatory for 
all defined ratepayers.  

54% of businesses in the Falmouth BID area took part in the ballot in March 2009 – 218 of the 407 
that were eligible to vote.  Of these, 153 voted in favour of the scheme, representing a 70% majority. 

All local businesses now pay an annual levy of 1% of their rateable value, which gives a figure of 
£100k per year for five years to fund activity designed to increase footfall in the town, with a 
particular focus on marketing activity. 

The volunteer Directors of the Falmouth BID Board are: 

Nigel Carpenter, Proprietor of the St Michael’s Hotel & Spa (Chair) 

James Hodgson, a partner of Hodgsons Accountants (Company Secretary/Sponsorship & 
Fundraising)  

Jonathan Griffin, Director of National Maritime Museum Cornwall (Website & E-marketing) 

Richard Thomas, Director of the Richard Thomas Partnership (Physical Improvements) 

Jilly Easterby, Head of Public Affairs, University College Falmouth (PR & Stakeholder 
Communication)  

Andy Robertson, Proprietor of the Harbour View Café (Volunteers)  

Keith Hambly-Staite, Chair of The Royal Cornwall Polytechnic Society 

For more information about the Falmouth BID, visit www.falmouth.co.uk 
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