
 

 

PAST 12 MONTHS - HOW THE BID HAS BEEN A VITAL RESOURCE IN SUPPORTING BUSINESSES  
AND THE TOWN THROUGH SUCH A CHALLENGING TRADING ENVIRONMENT... 

FREE CAR PARKING 
In the rst such scheme seen in 
the county, the BID FUNDED 
FREE car parking throughout  
February 2012, aimed at  
supporting businesses and  
encouraging visits during a 
quiet month. 
 

RESULTS?   
 

50% increase in car park  
usage during February 

Positive business feedback 
Scheme recognised  

nationally by British BIDs as 
example of ‘Best Practice  
Project’ 

The BID organised and funded the second Falmouth Spring Festival 
once again before Easter in an e ort to drive in extra footfall and  
support businesses early in the year.  
 
ITS IMPACT?  
 

6,000 additional visitors to Falmouth during the week 
Run Falmouth—Falmouth’ rst half -marathon attracted more 

than 1,000 people to the Moor. Organised in partnership with  
Cornwall Hospice Care, this event also raised £13,000 for the charity  

In excess of £50,000 worth of national and regional coverage for 
Falmouth  

100 Falmouth businesses worked in partnership with Falmouth 
BID and local schoolchildren during the Paint the Town Yellow Day 

The new Zumba Zestifal event that took place on The Moor 
raised £1000 for Children’s Diabetes in Cornwall  

 

* FALMOUTH SPRING FESTIVAL 2013 14-24 MARCH*  

SHOP LOCAL THINK FALMOUTH CAMPAIGN 
Another strand of the ongoing BID ‘Support the high street’ 
campaign that saw Falmouth Town Team invited to Parliament 
as part of the Mary Portas High St Review and highlighted as  
example of e ective town management. 
 

Shop Local, Think Falmouth launched late 2012, will continue 
throughout 2013 with numerous initiatives planned. So far:  
 

Local and regional promotional material distributed 
CELEBRATING FALMOUTH’S BUSINESSES exhibition held 
in The Poly throughout Jan 2013. Regional and national  
exhibitions planned to celebrate the diversity and  
passion found in Falmouth business scene 
PLUS, more FREE car parking to be funded later in 2013 
 

Simon Van-Evelingen, Owner Sessions Surf Shop— 
“I’m delighted that the BID has laun ched this. Falmouth’s a 
great town with lots of independents and the more we can do 
to promote the shopping experience here, the better.” 

“The sterling work of Richard Wilcox and the Falmouth BID 
team continues to shrink the du ration of our quieter trading 
periods. My heartfelt thank you to all the team”      
Pete Fraser, Harbour Lights 



 

 

 

 

 

    
SPLASH 2012 
BID’s most recent event initiative, a festival to celebrate 
Falmouth’s creative spirit. The aim was to be innovative, 
quirky, original and like Falmouth Spring Festival,  
engage with the business community at every stage. 
Award winning artists, fringe plays, international selling 
authors all featured.  
 

IT’S IMPACT?  
 

SPLASH Book Fest a sell-out with the numerous 
events fully booked 
100ft art banner unveiled at Grove Place that not 
only celebrated artistic heritage but visually  
improved an area of the town  
Multi -venue event with over 12 venues used  
throughout Falmouth along with many outdoor sites 
Over £100,000 worth of regional and national  
media coverage achieved 
*SPLASH 2013 –13-22 SEPT* 

 

PR MILESTONE 

A global audience of 30 
million saw Falmouth  
related articles and stories in 
2012, a result of the BID PR 
campaign. RESULTS?   
 

Equates to a return on 
BID investment of £100:1  
70 BID businesses promoted/featured in national  

       Publications. View here www.falmouth.co.uk/media  

FALMOUTH 
WEBSITE  

Falmouth.co.uk 
passed 750,000 
unique visitor mark 
before Xmas, now 
averaging 30,000 
unique hits a month 

As a result of  
website and BID working together with Visitor Information  
Centre, £20,000 worth of accommodation bookings made in 
2012 

All BID businesses can get a FREE page worth £150 per year!   

 LOOKING AHEAD 2013 – VISITOR SIGNAGE PROJECT 
The biggest and one of the most exciting projects the BID will deliver in its �rst 5 year term and one that seeks to hugely 
improve in-town visitor signage and interpretation. There will be a raft of informative map panels, interpretation areas,  
welcome hubs and way-�nding posts all  bespoke to Falmouth, all tying into the Falmouth brand and identity, now well 
established. Improving visitor orientation and telling the fascinating Falmouth story. Rollout late spring/early summer.  


