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A HAT-TRICK OF ‘PROUD PROJECTS’ FOR THE FALMOUTH BID 

SPLASH Creative marks the third successive year the Falmouth BID has been recognised 

for delivering a top UK BID project by British BIDs. 

The Falmouth BID has once again been recognised by British BIDs as having delivered one of 

the best projects by any BID in the UK. There are currently 184 BIDs in operation in towns 

and cities across the country and SPLASH Creative, the town’s annual celebration of the arts 

which is funded and organised by the Falmouth BID, is a project that made the annual top 

16 projects for 2014, demonstrating ‘innovation, impact and value for money’. 

The Proud Projects are announced at the annual British BIDs conference as part of their 

Nationwide BID Survey. British BIDs is the national voice for the UK BID industry, leading the 

way on the development and evolution of Business Improvement Districts (BIDs) in Britain 

and each year at its London conference, it recognises examples of best practice in the 

sector.  

And as mentioned, this is the third year in a row that British BIDs has shortlisted a project 

delivered by the Falmouth BID. In 2013, the Falmouth BID’s Visitor Signage Project made the 

UK Proud Projects list, while the ‘February is FREE’ car parking scheme was included in the 

list for 2012.  

This of course follows on from the successful visit by senior officials from the Department of 

Communities and Local Government (DCLG) who visited Falmouth and Cornwall recently 

and have included in a report on town centres being compiled for Government, the 

Falmouth BID managed community seating project, as an example of a best practice project.  

Richard Wilcox, the Falmouth BID Manager said: 

“It’s pleasing once again that the initiatives being delivered by the Falmouth BID and 

Falmouth Town Team are recognised in this way. The BID’s resources are modest and so it is 

by working creatively with other proactive organisations, that much can be achieved to 

support our businesses. SPLASH is a very good example of that ethos, with the BID working 

very well with the Falmouth Art Gallery, Falmouth University, Gyllyngdune Gardens, First 

Great Western, Falmouth Town Council and many others. We are living in financially 

straightened times where budget cuts mean reductions in service, operations and 

promotion of our town centres and county. As such towns must look innovatively at 

solutions to manage and market itself and Falmouth is doing just that.” 

Ends 

 



Richard Wilcox, Falmouth BID Manager can be emailed via richardwilcox@falmouth.co.uk 

or the Falmouth Town Team Office can be contacted via 01326 313353 

Notes to Editors 

About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company responsible 

for delivering a number of innovative projects that aim to improve the trading environment 

of Falmouth. It is business-led, with over 400 businesses being part of it, following extensive 

consultation, ballot and overwhelming ‘yes’ vote. Numerous initiatives have been delivered 

for the benefit of businesses and the area – destination marketing, new events and festivals, 

PR campaign, public realm improvements and business training programmes. The successful 

BID model has been adopted by more and more UK towns and cities with the number of 

BIDs standing at over 180.  

The Falmouth BID projects include: 

 Falmouth ‘spirit of the sea’ marketing and branding campaign highlighted as best 
practice project by the British Retail Consortium - ‘a good example of how branding 
has engendered a real sense of place’ 

 A comprehensive, bespoke visitor signage project for Falmouth 

 An official website for Falmouth www.falmouth.co.uk  

 An early season showcase of Falmouth’s spaces and coast- Falmouth Spring Festival 
 

For more information about the Falmouth BID visit www.falmouth.co.uk/media 
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