
  

 

 

 

Press Release/ April 2011 

Falmouth BID’s new cruise ship schemes to give significant economic boost to Falmouth 

The Falmouth Business Improvement District (BID) has launched a series of exciting cruise passenger 

initiatives that could have a far reaching and positive economic impact for local businesses. The 2011 

season will see 28 cruise ships calling into Falmouth, disembarking in the region of 20,000 

passengers and Falmouth BID has put in place a number of schemes that aim to enhance the stay of 

those that choose to visit Falmouth, by enabling them to see more and spend longer in the main 

thoroughfare areas.   

In a move that has huge economic potential for businesses,  BID has driven through an agreement 

with A&P Falmouth and OTS minibus hire, with the support and involvement of Falmouth 

Ambassadors and Falmouth Town Manager, to trial the re-routing of half of the cruise transfer 

coaches. This agreement will see BID fund extra coaches to enable the dropping off this year, of 

5,000 cruise passengers on The Moor and the picking up at the end of their day in Falmouth, at 

Grove Place.  

As Richard Wilcox, Falmouth BID Manager explains: 

“ This is hugely exciting. Why? Rather than dropping off and picking up at the same point, cruise 

passengers will now be encouraged to experience more fully all that Falmouth has to offer – its 

shopping, quaysides and maritime heritage. When you consider also that the global average day 

spend by a cruise visitor is around £100, this move could have huge economic significance for 

businesses in the town – a potential £500,000 significance. The cruise tourism market is a vital 

component to our visitor economy and the more that Falmouth BID can do in partnership with 

others, to help it grow, develop and benefit local trade, the better.“   

But the Falmouth BID isn’t stopping there, a new cruise visitor map and guide has been designed and 

will be available to all passengers for the first time this year, as well as a cruise ship section on the 

official website www.falmouth.co.uk. Richard Wilcox continues: 

“ Businesses and organisations have told us that an informative, detailed map that can help cruise 

passengers has been long overdue and so the Falmouth BID has decided to take the initiative and 

produce one. We have worked closely with A&P Falmouth and Falmouth Ambassadors once again, 

to commission a piece of literature that will further aid their experience of Falmouth, with 

information on our gardens, beaches, food and drink, history and retail offering.  And thanks to the 

efforts of the Falmouth Ambassadors, every single passenger will receive one as they disembark. “  

He added: 

 



“We will also be developing much better and more timely information online so that when people 

are considering what places they should visit on their cruise holiday, they have at their fingertips, 

relevant information and ideas to hopefully inspire them to add Falmouth to their port of calls.” 

Mike Reynolds, Operations Director at A&P said: 

“We really value the funding and work the BID is putting into improving the cruise passenger 

experience in Falmouth. Cruise lines ask their passengers how they rate every port they visit. The 

more we can do as a town to make them feel welcome, well informed and give them the best 

opportunity to see as much of the town as possible, the more likely they are to rate us as a great 

place to call. This will lead to repeat calls from the cruise lines and will also lead to some of the 

passengers returning for a longer holiday in the future.” 

Richard Gates, Falmouth Town Manager added: 

“This is a great move and another clear demonstration of organisations like Falmouth Town Council 

and A&P Falmouth coming together with Falmouth BID to make positive changes for the benefit of 

local businesses within the town. Despite the tough economic conditions,  Falmouth continues to 

look forward in a positive manner and the only way that can be achieved is through productive 

partnerships such as this.”  

The five-year Falmouth BID programme has four key priority areas, as laid out in its manifesto -

Marketing, Events & festivals, Physical Improvements and Business support. So far in 2011, Falmouth 

BID has instigated a new annual event, the very well received Falmouth Spring Festival, installed 

more town displays in the form of branded flags and bunting, undertaken a reprint of the Falmouth 

map and worked in partnership with Cornwall Marine Network to offer Falmouth businesses, 

numerous free training days and business support workshops. 

Ends 

Notes to editors 

Richard Wilcox, Falmouth BID Manager can be contacted on 01326 313553 or via 

richardwilcox@falmouth.co.uk 

Further info: 

www.falmouth.co.uk – official destination website for Falmouth 

Facebook - ‘Falmouth – spirit of the sea’ – official Falmouth Facebook page 

Twitter - @FalmouthBID – official Falmouth BID Twitter page 

Falmouth BID  

The Falmouth Business Improvement District (BID) is a not-for-profit company that is charged with 

delivering a number of unique projects that aim to improve the trading environment of Falmouth.  

A Business Improvement District (BID) is a flexible funding mechanism that improves and manages a 
clearly defined commercial area.  It is based on the principle of an additional levy on all defined 
ratepayers, following a majority vote.  Following a successful vote, the levy becomes mandatory for 
all defined ratepayers.  

http://www.falmouth.co.uk/


All local businesses now pay an annual levy of 1% of their rateable value, which gives a figure of 

£100k per year for five years to fund activity designed to increase footfall in the town, with a 

particular focus on marketing activity. Richard Wilcox is the BID Manager who oversees and drives 

forward the programme along with a Board of Volunteer Directors: 

For more information about the Falmouth BID visit www.falmouth.co.uk/media.   

http://www.falmouth.co.uk/media

