
 
 
 
 
 
Press release – July 2011 
The Falmouth BID launches the next stage of its Public Seating project 
 
In its quest to highlight Falmouth’s unique qualities, the Falmouth BID has appointed local design 
firm Mor to collaborate with Falmouth School and develop what will be the third Falmouth BID 
initiated and funded public seat for Falmouth.  
 
The project responds directly to feedback from holiday visitors and local people who identify that 
the main thoroughfare areas of Falmouth would benefit from having more places to sit on. The 
Falmouth BID acted upon this by commissioning locally designed and crafted benches, that also 
celebrate Falmouth’s fascinating artistic history.  
 
 On Monday 27th June, a productive workshop at Falmouth School took place that began with a 
number of inspirational photos in order to fire up the children’s imagination. Children were then 
asked to come up with ideas about what makes Falmouth unique, eg its natural deep water harbour, 
maritime heritage, coastline and the many artists who have sought inspiration from the town.  
Stories about ‘Morgawr’ (meaning sea giant in Cornish and who supposedly lived in the sea near 
Falmouth bay) were also brought up. Practical considerations such as size, height, materials and 
location (the third bench will be sited in a central location, near the Prince of Wales Pier, in front of 
Superdrug and Rowes) were also discussed at length.  
  
Richard Wilcox, the Falmouth BID Manager said: 
 
“The idea from the start of the BID public seating project was not to purchase off the shelf benches 
but to work with local expertise to produce ones that celebrated Falmouth’s creative spirit and 
artistic heritage. It was always the intention of the Falmouth BID that the third bench unveiled would 
be one that had a strong community input and that is exactly what will happen. We are collaborating 
with pupils at Falmouth School, so that local design talent can be nurtured, developed and 
showcased. The designs will then go on public display, with Falmouth residents and visitors having 
the opportunity to not only view them but the chance to vote for the bench they would like to see 
installed in the town.” 
 
David Buurma, from Mor Design added: 
 
“It is always inspiring and meaningful to work with children on an art project but here we want to 
create a functional piece of street furniture specifically for Falmouth.  What better way then than to 
work with a group of local children for whom the project is for.  They will have a strong relationship 
with the seat; a sense of shared ownership.  The end result will be something unique, that no other 
seaside town has got.”   
 
The schoolchildren’s designs will be on public display in the foyer area of the Falmouth Municipal 
Building on The Moor for around four weeks from mid July, with the installation of the chosen 
bench taking place in September.  
 
Ends 
 

 



Notes to editors: 
 
The five year Falmouth BID initiative has a number of priority areas, as laid out in its mandate, 
including marketing, events and business support. The Public Seating project sits within the Physical 
Improvements Priority Area.  
 
So far in 2011, Falmouth BID has instigated a new annual event, the very well received Falmouth 
Spring Festival, installed more town displays in the form of branded flags and bunting, instigated a 
variety of cruise passenger projects, designed and launched the 2011 Visitor Map & Guide and 
worked in partnership with Cornwall Marine Network to offer Falmouth businesses, numerous free 
training days and business support workshops. 
 
Further info: 
www.falmouth.co.uk – official destination website for Falmouth 
Facebook - ‘Falmouth – spirit of the sea’ – official Falmouth Facebook page 
Twitter - @FalmouthBID – official Falmouth BID Twitter page 
 
Falmouth BID  
The Falmouth Business Improvement District (BID) is a not-for-profit company that is charged with 
delivering a number of unique projects that aim to improve the trading environment of Falmouth.  

A Business Improvement District (BID) is a flexible funding mechanism that improves and manages a 
clearly defined commercial area.  It is based on the principle of an additional levy on all defined 
ratepayers, following a majority vote.  Following a successful vote, the levy becomes mandatory for 
all defined ratepayers.  

All local businesses now pay an annual levy of 1% of their rateable value, which gives a figure of 
£100k per year for five years to fund activity designed to increase footfall in the town, with a 
particular focus on marketing activity. Richard Wilcox is the BID Manager who oversees and drives 
forward the programme along with a Board of Volunteer Directors. 
 
For more information about the Falmouth BID visit www.falmouth.co.uk/media.   
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