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National recognition for visitor signage project 

The Falmouth BID’s innovative and vibrant visitor signage project has been recognised at the 

recently held British BIDs conference, as one of the best BID projects delivered across the UK in 

2013. The BID was awarded Bronze for its visitor signage scheme, a project unveiled in June this 

year. With over 150 BIDs operating across the UK, the award is excellent recognition for an initiative 

that is the single largest project delivered so far by the Falmouth BID.  

 

British BIDs is the national voice for the UK BID industry, leading the way on the development and 

evolution of Business Improvement Districts (BIDs) in Britain and each year at its London conference, 

it recognises examples of best practice in the sector.  

This is the third national recognition over the past 12 months for the Falmouth BID. The British Retail 

Consortium, the national body that lobbies on behalf of the UK’s high streets, highlighted the BID’s 

national marketing campaign in its 2012 annual report, while the ‘February is Free’ car parking 

scheme was highlighted as one of the British BID’s best practice projects of 2012. 

The project is the most comprehensive of its type delivered in Cornwall, one which has seen a wide 

range of bespoke way-finding points, visitor welcome hubs, quayside interpretation boards, story-

telling panels and maps installed across the town with Falmouth-based creative team 20/20 chosen 

after a tender process, to manage the project.  

The scheme is one requested by businesses and responds to visitor need as identified in surveys, and 

as such the BID has had vital support from key town organisations Falmouth Town Council, Falmouth 

Harbour Commissioners, Falmouth District Hotels Association and Falmouth Town Forum. 

Richard Wilcox, the Falmouth BID Manager said: 

“It’s extremely pleasing once again that the partnership efforts going on in Falmouth are recognised 

in this way. The BID’s resources are modest and so it is by working creatively with other proactive 

organisations, that much can be achieved to support our businesses. We were determined that the 

signage components reflected Falmouth – original, creative and vibrant and so rather than choose 

bland designs from a catalogue, a solution that achieves synergy with the exciting Falmouth spirit of 

the sea brand and colour was chosen. This makes it fittingly unique to Falmouth.” 

Pete Fish, Board Director of key project partner Falmouth Harbour Commissioners said: 

"The Falmouth BID is an extremely important project for the ongoing prosperity of the town and it is 

great that it has been recognised on a national platform. Falmouth Harbour Commissioners is 

delighted to support this project which has presented the much needed opportunity to fund and 

design a series of high quality information boards to explain some of the magnificent history and 

heritage of our port. We very much hope that this joint project continues to help drive footfall in the 

town to benefit the whole community.” 

 

 



Mark Williams, Town Clerk to key project partner Falmouth Town Council said: 

“This is yet further recognition for the work of the Falmouth Town Team and, in the current climate 

of austerity, these initiatives do need to be delivered in partnership. The arrangements that are now 

in place in Falmouth are very successful and ensure that our community’s needs are met. The 

signage scheme is one that the Town Council is happy to assist, as it delivers comprehensive 

information for visitors and residents in a striking and unique manner. “ 

Ends 

Richard Wilcox, Falmouth BID Manager can be emailed via richardwilcox@falmouth.co.uk or the  

Falmouth Town Team Office can be contacted via 01326 313353 

Notes to Editors 

About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company responsible for 

delivering a number of innovative projects that aim to improve the trading environment of 

Falmouth. It is business-led, with over 400 businesses being part of it, following extensive 

consultation, ballot and overwhelming ‘yes’ vote. Numerous initiatives have been delivered for the 

benefit of businesses and the area – destination marketing, new events and festivals, PR campaign, 

visitor interpretation and signage, public realm improvements and business training programmes. 

The successful BID model has been adopted by more and more UK towns and cities with the number 

of BIDs standing at over 150.  

Highlight BID projects and achievements in 2013: 

 Organised and funded the third early season Falmouth Spring Festival 

 Organised and funded the second later season SPLASH creative festival 

 The ongoing national PR campaign has in 2013, achieved over £1.5m worth of coverage in 
national newspapers and lifestyle magazines 

 Falmouth.co.uk has passed the 1 million unique online visitors since launch nearly three 
years ago 

 

For more information about the Falmouth BID visit www.falmouth.co.uk/media  

 

 

 

mailto:richardwilcox@falmouth.co.uk
http://www.falmouth.co.uk/media

