
 
 
 
 
 
Press release – Dec 2011 
 
A MONSTER’S IN TOWN! LATEST PUBLIC SEATING PROJECT UNVEILED... 
 
Legendary Falmouth Bay sea creature Morgawr is installed in the town centre.   
 
In what is an excellent demonstration of Falmouth’s community spirit, the latest bench funded by 
the Falmouth BID has been unveiled in the town centre. This, the third public seating initiated by the 
Falmouth Business Improvement District, has very much been a collaborative effort between 
Falmouth School pupils, local design agency Mor, Falmouth Art Gallery and Falmouth’s local 
population. 
  
The public seating project, one of over 20 projects and schemes kick-started by the Falmouth BID 
since it was voted in by Falmouth businesses only two years ago, responds directly to feedback from 
holiday visitors and local people who identify that the main thoroughfare areas of Falmouth would 
benefit from having more places in which to rest. The Falmouth BID acted upon this by 
commissioning two locally designed and crafted benches along Church Street and Market Street that 
aim to also celebrate Falmouth’s fascinating artistic history.  
 
However, the BID intention as the project gathered momentum was to involve the whole community 
as much as possible, both in the design and decision making process. And so in a bid to tap into 
those local creative juices, Falmouth School were invited to get on board with the idea. Over the 
summer, a productive workshop at Falmouth School took place that began with a number of 
inspirational photos in order to fire up the young adults’ imagination. Pupils were then asked to 
come up with ideas about what makes Falmouth unique, eg its natural deep water harbour, 
maritime heritage, coastline and the many artists who have sought inspiration from the town.  
Stories about ‘Morgawr’ (meaning sea giant in Cornish and who supposedly lived in the sea near 
Falmouth bay) were also brought up. Practical considerations such as size, height, materials and 
location (the third bench is sited in a central location, near the Prince of Wales Pier) were also 
discussed at length.  
  
Three designs from the group of pupils were then placed on public display in the foyer area of the 
Falmouth Municipal Building on The Moor for four weeks in late summer, attracting great interest 
from the community, with hundreds voting for the design options given. The winning design chosen, 
‘Morgawr’, has now been unveiled by Richard Wilcox, the Falmouth BID Manager, Louise Connell, 
Curator of Falmouth Art Gallery, Mor and pupils responsible for its design from Falmouth School.  
 
Richard Wilcox, the Falmouth BID Manager said: 
 
“The idea from the start of the BID public seating project was not to purchase off the shelf benches 
but to work with local expertise to produce ones that celebrated Falmouth’s creative spirit and 
artistic heritage. It was always the intention of the Falmouth BID that the third bench unveiled would 
be one that had a strong community input and that is exactly what has happened. The collaboration 
with pupils at Falmouth School led to some really imaginative designs that were a credit to the 
school. The fact that over 300 votes were cast when we put them on display clearly demonstrates 
the levels of interest from the public in the designs and really highlights the strength of community 

 



spirit that exists in Falmouth.” 
 
Angela Hallett – Design and Technology Teacher, Falmouth School 
 
“This has been an excellent opportunity for students to participate in a real community project.  
David Burma and his team from Mor Design came and worked with the students who produced 
designs that the town then voted on and the winning design went into production.  This type of 
activity is fantastic; you cannot simulate a real life design assignment in the classroom.  As a 
specialist in Business and Enterprise, we are delighted to work with Falmouth BID and other 
community partners as it gives our students skills and experience that is easily transferred from 
Design Technology to not only other areas of the school, but to life in general.” 
  
 Louise Connell, Curator Falmouth Art Gallery added: 
 
“Falmouth Art Gallery is delighted to be associated with the Morgawr bench, and we were more 
than happy to nominate the three prominent Falmouth artists whose names are inscribed on it. This 
project shows how, by working together, we can make great art that enhances our public spaces - 
and is practical too!”  
 
Ends 
 
Notes to editors: 
 
The five year Falmouth BID initiative has four Priority Areas, as laid out in its business plan - 
Marketing, Events & Festivals, Physical Improvements and Business Support. The public seating 
project sits within the Physical Improvements Priority Area.  
 
So far in 2011, Falmouth BID has instigated a new annual event, the award winning Falmouth Spring 
Festival, installed more town displays in the form of branded flags and bunting, instigated a variety 
of cruise passenger projects, designed and launched the 2011 Visitor Map & Guide and worked in 
partnership with Cornwall Marine Network to offer Falmouth businesses, numerous free training 
days and business support workshops. 2012 will see car park FREE days, a Falmouth Food & Drink 
Week, the second Falmouth Spring Festival and a new Arts Festival delivered. 
 
Further info: 
www.falmouth.co.uk – official destination website for Falmouth 
Facebook - ‘Falmouth – spirit of the sea’ – official Falmouth Facebook page 
Twitter - @FalmouthBID – official Falmouth BID Twitter page 
 
Falmouth BID  
 
The Falmouth Business Improvement District (BID) is a not-for-profit company responsible for 
delivering a number of innovative projects that aim to improve the trading environment of 
Falmouth. It is business-led, with over 400 businesses being part of it, following extensive 
consultation, ballot and overwhelming ‘yes’ vote. Numerous initiatives have been delivered for the 
benefit of businesses and the area – destination marketing, new events and festivals, PR campaign, 
public realm improvements and business training programmes. The successful BID model has been 
adopted by more and more UK towns and cities with the number of BIDs standing at over 120. 
 
For more information about the Falmouth BID visit www.falmouth.co.uk/media.  
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