
 

 

 

Press Release - April 2012 

New FREE Falmouth BID funded visitor map hits the shelves! 

The Falmouth Business Improvement District (BID) has unveiled the 2012 version of the 

visually stunning 3D map of Falmouth it created two years ago for the benefit of residents, 

businesses and visitors to the town.  The map is another project delivered by the five-year 

Falmouth BID programme that has four key priority areas -Marketing, Events & Festivals, 

Physical Improvements and Business Support.  

So far in 2012, the Falmouth BID has: 

 launched a FREE car parking scheme throughout February in what was a first for the 
town 

 co-ordinated and funded the second Falmouth Spring Festival and  

 organised Falmouth’s first Food & Drink Week 
 

All initiatives have the key aims of raising Falmouth’s profile and encouraging extra visits 

and spend within the town. 

80,000 copies of the Falmouth Map and Guide have been printed and will be distributed to 

a host of places across the Falmouth area including key attractions, accommodation and 

transport providers and retail outlets. The Visitor Map & Guide also gives a taster of 

Falmouth’s vibrant atmosphere and environment, with information on key events, coastal 

walks, shopping and parks and gardens.  

Richard Wilcox, Falmouth BID Manager said:  

“I’m delighted to have once again commissioned the design and production of the FREE 

Falmouth Visitor Map & Guide. Last year, we received positive feedback by local businesses 

and visitors and so it was an easy decision to produce a 2012 version! We have also received 

some useful suggestions and comments that we felt would further improve the map and as 

such have been incorporated. It is so important that each and every visitor to our beautiful 

town has a memorable and positive experience and the Falmouth BID will do all it possibly 

can to ensure that this happens. ” 

Richard Thomas, Falmouth BID Board Director and Director at RTP Surveyors added:  

 

“In establishing the Falmouth Map & Guide, we were keen to provide something more than 

just a plan. Falmouth is such an interesting shape, particularly from the air, and therefore 

 



the seagull’s eye view was developed. This gives the benefit to visitors and residents alike of 

seeing the layout of the town and also the topography, with this year’s tweaks certainly 

enhancing the quality of the map.  The Falmouth BID is proud to have produced this new 

map and we hope it will encourage everyone to explore and enjoy everything that Falmouth 

has to offer.” 

The map has been prepared by map illustrator, Nick Gibbard, who trained at University 

College Falmouth and Gendall Design, one of Cornwall’s leading design agencies who are 

based in Falmouth.   

Ends 

Falmouth BID Manager, Richard Wilcox, can be contacted on 01326 313353 or via 

richardwilcox@falmouth.co.uk  

Further info: 

www.falmouth.co.uk – official destination website for Falmouth 

Facebook - ‘Falmouth – spirit of the sea’ – official Falmouth Facebook page 

Twitter - @FalmouthBID – official Falmouth BID Twitter page 

Falmouth BID  

The Falmouth Business Improvement District (BID) is a not-for-profit company responsible 

for delivering a number of innovative projects that aim to improve the trading environment 

of Falmouth. It is business-led, with over 400 businesses being part of it, following extensive 

consultation, ballot and overwhelming ‘yes’ vote. Numerous initiatives have been delivered 

for the benefit of businesses and the area – destination marketing, new events and festivals, 

PR campaign, public realm improvements and business training programmes. The successful 

BID model has been adopted by more and more UK towns and cities with the number of 

BIDs standing at over 120. 

For more information about the Falmouth BID visit www.falmouth.co.uk/media.   
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