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Falmouth message reaches 30 million people across the globe in 2012 
BID funded PR campaign reaches major milestone... 

 

 

 

 

 

 

It is one of the largest projects delivered so far by the five-year BID programme and alongside the 

official website that the BID also funds and coordinates for Falmouth – www.falmouth.co.uk – its 

proactive PR campaign forms a key component of the scheme’s successful destination marketing 

strategy for the town.  

Instigated by the BID two years ago, the Falmouth destination PR campaign has resulted in the 

publication of a broad range of articles in leading national and regional newspapers and magazines, 

as well as substantial online and broadcast coverage.  The BID’s PR resource has also supported local 

organisers and the Town Manager on a number of events, the most notable being Falmouth’s hugely 

successful Olympic Torch Relay Day which generated unprecedented international media coverage 

for the town.   

Falmouth is the only Cornish town to undertake such a PR campaign.  

In 2012 alone, Falmouth-focused features were secured in a number of high-circulation national 

print publications and online portals –The Guardian, The Daily Telegraph, The Sun, The Daily Mirror, 

BBC Olive and British Airways’ High Life magazines to name but a few.  Major online exposure for the 

town was also secured on www.msn.com, one of the most visited domains on the internet.  The 

combined readership of the publications and websites that have featured Falmouth as a result of the 

BID’s PR campaign in 2012 has now exceeded the 30 million mark, providing a significant amount of 

exposure for the town and its businesses. 

Working with Cornwall based agency Excess Energy, the BID’s PR campaign has implemented a range 

of innovative ideas to raise the town’s profile; and to promote its year-round events and festivals 

programme, as well as its burgeoning creative and culinary sectors.  It has also led on topical issues 

such as lobbying government to save the high street and on ‘Shop Local’ initiatives. 

Richard Wilcox, the Falmouth BID Manager said: 

“I’m delighted with this news. One of the key remits of Falmouth BID when voted in by businesses 

three years ago was to raise Falmouth’s profile and awareness of the town as a great visitor 

destination. The more people know about Falmouth, the more visits we can encourage to help 
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support our businesses. We’ve just seen the BID funded www.falmouth.co.uk website pass 750,000 

unique visitors thus providing a terrific online resource for potential visitors and the PR campaign 

very much compliments this. But there’s no resting on our laurels, we’ll continue to be as innovative 

and creative as possible to help Falmouth and our BID businesses in such challenging economic 

times. ” 

Jilly Easterby, Falmouth BID Director for PR added:  
“By investing in professional PR support; encouraging our local businesses to think of creative ways 

in which to tell Falmouth’s unique story; targeting appropriate journalists and arranging bespoke 

press trips; and maximising every opportunity to promote Falmouth’s key messages, locally, 

regionally, nationally and internationally, more than 70 local businesses have already benefited from 

BID-generated media coverage this year.  With a raft of press trips already lined up for 2013, we will 

be working with existing businesses as well as the new businesses who are investing in our town to 

keep up the momentum and enhance Falmouth’s profile even further.” 

 

Key points 

 Total Falmouth print, broadcast and online coverage generated by the BID seen/heard by 
over 30 million people across the globe in 2012 

 Falmouth’s marketing campaign has been highlighted by the British Retail Consortium as an 
example of Best Practice in their annual report 

 Over 70 Falmouth BID businesses have been featured/received coverage  

 Falmouth has featured 45 times in key regional business and consumer print publications, in 
national titles and on websites during 2012 

 The BID has created and funded a Falmouth Press Pack that has been distributed to all 
leading UK travel editors and journalists, and a schedule of bespoke press trips is now an 
established part of the annual calendar 

 

Ends 

Richard Wilcox, Falmouth BID Manager can be emailed via richardwilcox@falmouth.co.uk 

Falmouth Town Team Office can be contacted via 01326 313353 

Notes to Editors 

About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company responsible for 

delivering a number of innovative projects that aim to improve the trading environment of 

Falmouth. It is business-led, with over 400 businesses being part of it, following extensive 

consultation, ballot and overwhelming ‘yes’ vote. Numerous initiatives have been delivered for the 

benefit of businesses and the area – destination marketing, new events and festivals, national PR 

campaign, public realm improvements and business training programmes. The successful BID model 

has now been adopted by 145 UK towns and cities.  

So far in 2012, the Falmouth BID has:  

 Seen the BID funded official website for Falmouth www.falmouth.co.uk pass the 750,000th 
unique visitor mark in under two years 
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 Instigated a FREE car parking scheme in February, highlighted as Best Practice project by 
British BIDs  

 Organised and funded the second Falmouth Spring Festival 

 Organised the new early season Falmouth Food & Drink Week 

 Organised and funded the new SPLASH creative festival 

 Installed more town displays in the form of branded flags and bunting  

 Rolled out the 2012 Falmouth Visitor Town Map  
 

More information about the Falmouth BID www.falmouth.co.uk/media  

Or follow via Twitter: @FalmouthBID  

http://www.falmouth.co.uk/media

