
 

Spring is here! 
 
As well as supporting and developing existing events,  the Falmouth 
BID will continually look to initiate new schemes that can bring  
positive economic benefits to the area and its businesses. Falmouth 
Spring Festival is one such idea, an early season event that celebrates  
Falmouth’s open and green spaces through art, music, walks, talks and 
fashion and aims to entice new visitors to consider a short break or 
longer in Falmouth. 
 
A working group consisting of representatives from the retail,  
transport, accommodation, attractions, horticulture and public sectors 
has been set up and an exciting schedule of events put in place. BID is  
coordinating and steering the event as well as providing additional 
marketing and administrative support. A photoshoot was held last 
week (above) and 10,000 flyers (right) produced. So what is planned?  
 
Well, there’s Gardeners’ Question Time for a start which BBC Radio 
Cornwall are supporting, a Spring Fair, a Fashion Show, daily rockpool-
ing sessions as well as a host of guided walks and talks . The accommo-
dation sector via the Falmouth District Hotels Association (FDHA) are 
coordinating and promoting themed breaks while the UCF/schools are 
liaising with local traders to roll out a window dressing  project. ‘Let’s 
do guerilla gardening’ will see one or two forgotten corners of the town revamped and garden makeovers are planned.   
 
Do follow all the updates via www.falmouth.co.uk and Facebook page ’Falmouth Spring Festival’ .  
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Welcome to the latest Falmouth BID newsletter. We’re continuing in the same vein as 2010, with numer-
ous projects set to make a positive impact within and for the town. We are instigating a new festival, the 
Falmouth Spring Festival, which you can read about below, ramping up our national PR efforts (some great 
early 2011 results are featured here), in the process of producing an updated Falmouth map, as well as 
driving forward with town dressing and one or two exciting new projects, which I’ll report on very soon. 



 

PR in 2011— what a start! 
 
All destinations/destination marketing agencies vie to get as 
much coverage in the months of January and February as  
possible since these are the key months in which consumers 
think about and book their holidays for the rest of the year. For  
Falmouth to have appeared in a major lifestyle magazine and 
quality national newspaper in one month is a real coup for the 
town.   
 
Red magazine is a major lifestyle magazine with a circulation of 
nearly quarter of a million. Falmouth appeared in a list of their 
top 10 ‘hot/must-see’ destinations for 2011 with a half page 
profile (shown above). The Times has a circulation of nearly 
half a million and a readership of over 1.5 million and a 700 
word article appeared in the weekend edition on 8 January 
(right). Both articles featuring several BID levy businesses and 
their equivalent advertising value was in excess of £35k! 
 
But Falmouth BID isn’t stopping there. We are currently instigating regional coverage for the new Falmouth Spring Festival,   
producing an exciting press pack for distribution to all key travel editors and planning national coverage for Sea Shanty, Fal 350 
and Fal Week so more valuable coverage for the town will undoubtedly be announced soon! 

Falmouth BID and Cornwall 

The positive difference that Falmouth BID is now making has been recognised at a regional level and as such have been asked by 

Cornwall Council to assist in the production of a promotional DVD for the BID scheme. A number of Falmouth BID businesses 

have been profiled and the DVD is now in active circulation within the county—being utilised as part of the Newquay BID consul-

tation (ballot March 9th) as well as in other towns who have one eye on treading the BID path such as St Austell and Camborne. 

It may also be appearing further afield in the near future, as discussions have been had with the Wimborne and Chichester BID 

teams, who have sought advice from both Falmouth and Truro BID.  

Keep updated!  
With so much going on now, please do bookmark and follow progress via our social media pages: 
An official Facebook page has just been set up as well as Twitter, YouTube video and Blog sites. Details are:  
 
Facebook—’Falmouth—Spirit of the sea’ and ‘Falmouth Spring Festival’      Twitter—@FalmouthBID 
Blog  - http://falmouth.blogspot.com/     Youtube—CornwallFalmouth . Do also link to the ever growing www.falmouth.co.uk. 


