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THE FALMOUTH BID CAMPAIGN COMES FACE TO FACE  
WITH MARY PORTAS AT PARLIAMENT 

 
Westminster meetings hugely productive for Falmouth 
 
The Falmouth Business Improvement District (BID) this week took its ‘High Street’ campaign to the 
highest levels in the land following an invitation to the Houses of Parliament.  Alongside Falmouth 
MP Sarah Newton, Falmouth BID Manager, Richard Wilcox and Falmouth Town Council Town 
Manager, Richard Gates, attended an all-party discussion on the future of the British High Street and 
also had a short direct meeting with retail guru Mary Portas. 
 
Television personality Mary Portas was appointed by the Government earlier this year to undertake 
a review of what needs to be done to stimulate growth and economic activity in towns and cities 
across the UK. The Falmouth BID immediately saw an opportunity to influence her thinking by 
writing a letter outlining a five-point-plan for change and also inviting Ms Portas and Prime Minister, 
David Cameron, to Falmouth to see and understand the innovative work being undertaken by the 
BID and other organisations in the town.  Since then, the BID team and Town Centre Manager have 
been working together to drive forward the campaign, raising awareness of the key issues affecting 
businesses and organisations, lobbying Cornwall Councillors and proposing ideas that aim to 
enhance the economic fortunes of the town.  
  
Thanks to their lobbying of Sarah Newton MP, who has come onboard as a strong advocate for the 
campaign, the BID and Town Management teams were invited to the meeting within Parliament.  
Over 60 MPs and Ministers including Ed Davey, Minister for Employment Relations, and Jack Straw 
were also in attendance.  One of the key points made was the need for towns/cities to recognise 
that high streets were changing and that a strong leadership is required.  It was agreed that new 
visions and action plans are required to ensure long term prosperity, growth and competitiveness. 
The need for strong partnership with Town Managers and BIDs playing vital roles was also 
highlighted a number of times.  Within the meeting, Sarah Newton highlighted the fact that in both 
Truro and Falmouth such partnerships and resources not only already exist, but are driving forward a 
range of innovative projects and schemes. 
 
Falmouth BID manager, Richard Wilcox, said: 
 
 “Our High Street campaign has already been driving steady and significant awareness however we 
are extremely keen to ensure that Mary Portas, and the key decision makers, understand the day-to-
day realities and challenges that businesses face in our town.  We were the only ones who took the 
opportunity to lobby Mary Portas directly and in fact she was aware of our five point plan having 
received our letter.  We’ve also re-iterated our invitation for her to come to Falmouth and Cornwall 
as we’re eager for her to see the High Street situation, this far away from London.”   
 
Falmouth Town Manager, Richard Gates added: 
 
“It was hugely encouraging that Richard Wilcox and I were invited by Sarah Newton to London to 

 



meet with Ms Portas and Members of Parliament to have a say on the future of the high street. 
Positive in that we had the opportunity to demonstrate the very effective public/private partnership 
(Falmouth BID and Falmouth Town Council) that exists and is driving forward innovative schemes in 
Falmouth and also because we had the opportunity to personally present to Ms Portas, a portfolio of 
high street projects we are undertaking.”  
 
Sarah Newton MP for Falmouth and Truro added: 
 
‘I was delighted to welcome Richard Wilcox and Richard Gates to Westminster, and to introduce 
them to Mary Portas. It is important that the views of Falmouth businesses are heard loud and clear 
as Government considers the need to further support the high street. I will continue to do all I can to 
make sure that the lessons from Truro and Falmouth high streets are learnt in Westminster.’   
 
Ends 
Notes to editors: 
 
The five year Falmouth BID initiative has a number of priority areas, as laid out in its mandate, 
including marketing, events and business support.  
 
So far in 2011, Falmouth BID has instigated a new annual event, the very well received Falmouth 
Spring Festival, installed more town displays in the form of branded flags and bunting, instigated a 
variety of cruise passenger projects, designed and launched the 2011 Visitor Map & Guide and 
worked in partnership with Cornwall Marine Network to offer Falmouth businesses, numerous free 
training days and business support workshops. 
 
Further info: 
www.falmouth.co.uk – official destination website for Falmouth 
Facebook - ‘Falmouth – spirit of the sea’ – official Falmouth Facebook page 
Twitter - @FalmouthBID – official Falmouth BID Twitter page 
 
Falmouth BID  
The Falmouth Business Improvement District (BID) is a not-for-profit company that is charged with 
delivering a number of unique projects that aim to improve the trading environment of Falmouth.  

A Business Improvement District (BID) is a flexible funding mechanism that improves and manages a 
clearly defined commercial area.  It is based on the principle of an additional levy on all defined 
ratepayers, following a majority vote.  Following a successful vote, the levy becomes mandatory for 
all defined ratepayers.  

All local businesses now pay an annual levy of 1% of their rateable value, which gives a figure of 
£100k per year for five years to fund activity designed to increase footfall in the town, with a 
particular focus on marketing activity. Richard Wilcox is the BID Manager who oversees and drives 
forward the programme along with a Board of Volunteer Directors. 
 
For more information about the Falmouth BID visit www.falmouth.co.uk/media.   
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