
 

 

 

Press Release/ Nov 5th 2010 

Falmouth BID breathes new life along key town gateway 

One of the major routes into Falmouth has been visually transformed thanks to the efforts of 
Falmouth BID. The 60 metre length of hoarding that runs alongside the main road into Falmouth 
from Ponsharden roundabout, has undergone a temporary transformation that showcases the 
recently unveiled Falmouth logo and newly launched destination website for the town 
www.falmouth.co.uk.  

The hoarding’s revamp at Ponsharden marks the latest in a series of innovative visual improvements 
across the town centre by Falmouth BID -  over 2500 metres of bunting, 200 flags and 100 floral 
displays installed in the town centre, the facelift to the ex-Woolworths site and the positioning  of 
creatively designed benches along the town’s main thoroughfare.  

The five year Falmouth BID programme has four priority areas, as voted in by Falmouth’s businesses 
- Marketing, Supporting events and festivals, Physical improvements and Supporting business.  

Richard Wilcox, Falmouth BID Manager said: 

“This is yet another exciting demonstration of how Falmouth BID can bring about positive change to 
Falmouth. Hundreds of thousands of visitors and residents walk, cycle or drive past the area each 
year and so to be able to temporarily improve the appearance of a site that has been like that for 
years, is really important.”  

He continues: 

“Hot on the heels of the new official destination website www.falmouth.co.uk, BID’s momentum in 
terms of project delivery has increased significantly. The website is the biggest project to date and 
with over 500 pages, a significant local resource and marketing tool. We wanted the design of the 
hoardings at Ponsharden to go some way to raising awareness of it in the town.”    

Richard Gates, Falmouth Town Manager added: 

“First impressions of a place are crucial and we as a town, must strive to improve every aspect of 
Falmouth to ensure that people come back and visit year on year. The revamp at Ponsharden is a 
brilliant demonstration of that commitment to positive change and once again highlights how 
organisations like Falmouth BID and Falmouth Town Council can work together to achieve good 
things.”    

Steve Bendell, Store Manager Sainsbury’s said: 

“It's great to have such a bright, visual message alongside the Ponsharden roundabout, not only 
does it refresh the area it also will help to attract much more interest in Falmouth.” 

 

http://www.falmouth.co.uk/
http://www.falmouth.co.uk/


Richard Thomas, Falmouth BID Board Director and Director at RTP Surveyors added:  

“Falmouth BID is continually looking for opportunities to improve the look and feel of the town and 
the Ponsharden facelift is  another good example of that. We will be undertaking more initiatives like 
this across the town over the next few years.”  

Ends 

For further information, images or interviews, please contact Richard Wilcox, Falmouth BID 
Manager on 01326 313553 or via richardwilcox@falmouth.co.uk 

About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company that is charged with 
delivering a number of unique projects that aim to improve the trading environment of Falmouth.  

A Business Improvement District (BID) is a flexible funding mechanism that improves and manages a 
clearly defined commercial area.  It is based on the principle of an additional levy on all defined 
ratepayers, following a majority vote.  Following a successful vote, the levy becomes mandatory for 
all defined ratepayers.  

54% of businesses in the Falmouth BID area took part in the ballot in March 2009 – 218 of the 407 
that were eligible to vote.  Of these, 153 voted in favour of the scheme, representing a 70% majority. 

All local businesses now pay an annual levy of 1% of their rateable value, which gives a figure of 
£100k per year for five years to fund activity designed to increase footfall in the town, with a 
particular focus on marketing activity. 

The volunteer Directors of the Falmouth BID Board are: 

Nigel Carpenter, Proprietor of the St Michael’s Hotel & Spa (Chair) 

Jonathan Griffin, Director of National Maritime Museum Cornwall (Website & E-marketing) 

Richard Thomas, Director of the Richard Thomas Partnership (Physical Improvements) 

Jilly Easterby, Head of Public Affairs, University College Falmouth (PR & Stakeholder 
Communication)  

Andy Robertson, Proprietor of the Harbour View Café (Volunteers)  

Keith Hambly-Staite 

Paul Wickes, Chief Executive of Cornwall Marine Network 

For more information about the Falmouth BID and Falmouth, visit the new official destination 
website funded by BID  www.falmouth.co.uk 
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