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SHOP LOCAL THINK FALMOUTH scheme launched... 

In a further supportive measure for Falmouth’s businesses and the town, the BID has launched a 

SHOP LOCAL THINK FALMOUTH initiative, calling on all Cornish residents and visitors to support 

and think ‘local’ when it comes to their shopping needs not only at Christmas but all year round. 

This represents another proactive strand of the long running Support the High Street campaign that 

has seen the BID lobbying on behalf of its businesses not only regionally but nationally as well, with 

invites to the Houses of Parliament while at the same time introducing the first-of-its kind for 

Cornwall, FREE car parking scheme during February this year.    

The SHOP LOCAL THINK FALMOUTH idea will see promotional materials such as shop window 

posters and stickers as well as bus shelter adverts, all highlighting the importance of supporting local 

businesses and the community that they serve, particularly during the current challenging economic 

climate. A PR effort will back up the work undertaken. 

The work compliments other proactive measures currently being organised by the BID in this area, 

such as ‘Celebrating Falmouth Businesses’, which highlights through imagery, the diversity of quality 

businesses that exist in Falmouth, with a local exhibition planned for January in The Poly. Falmouth 

for Business, an extensive online resource has been developed and is now online on 

www.falmouth.co.uk , while Falmouth Food & Drink Week 9-17 Feb 2013 will see the BID supporting 

and promoting the food & drink sector via this footfall driving initiative. 

Richard Wilcox, the Falmouth BID Manager said: 

“There are real threats and challenges to towns as never before. Rapid increase in market share 

regards online shopping/e-commerce, out of town retail competition, car park tariffs, business rate 

hikes and VAT increases. This means that we need to be as proactive and innovative as possible in 

highlighting the diversity, interest and quality of our town offering and that is exactly what the 

Falmouth BID is trying to do. Our free car parking scheme attracted additional footfall to the town in 

the quieter month of February and new early and late season festivals organised are just a few of 

the projects delivered. The SHOP LOCAL THINK FALMOUTH campaign has already galvanised 

extensive business support which is terrific and demonstrates that Falmouth working together can 

achieve a lot more and be an even more compelling place to visit.”    

What local businesses say: 

Paul Hodge, Octopus Printers  

“I’m more than happy to be part of the Falmouth Shop Local scheme. The trading environment is as 

tough as I can remember and so proactive schemes and ideas that support and promote businesses 

and the town are very much welcomed. We have a great offering for Cornish residents and visitors – 

a wide range of quality shops, great festivals and terrific coastal scenery and we all need to work 

together alongside the BID and Town Management to help the town as much as possible.”  

 

http://www.falmouth.co.uk/


Sally Ireland, Coast Casuals 

“You can count us in. We welcome any idea that promotes Falmouth, its diverse retail offering, 

atmosphere and vibrancy. New events, effective marketing, free car parking - all these help to 

support the town and us and encourage visitors to experience Falmouth and spend money locally.”   

Simon Van-Evelingen, Owner Sessions Surf Shop  

“I’m all for such a scheme and am delighted that the Falmouth BID has launched this. Falmouth is a 

great town with lots of independents and the more we can do to promote the great shopping 

experience here, the better.” 

Key Points 

 SHOP LOCAL THINK FALMOUTH launches Thursday 6th Dec 

 Celebrating Falmouth Businesses exhibition runs in The Poly from 21 Jan-4 Feb 2013 

 Falmouth for Business online resource now live on www.falmouth.co.uk 

 Falmouth Food & Drink Week runs from 9-17 Feb 2013 
 

Ends 

Richard Wilcox, Falmouth BID Manager can be emailed richardwilcox@falmouth.co.uk 

or tel via 01326 313353 

Notes to Editors 

About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company responsible for 

delivering a number of projects that aim to improve the trading environment of Falmouth. It is 

business-led, with over 400 businesses being part of it, following extensive consultation, ballot and 

overwhelming ‘yes’ vote. Numerous initiatives have been delivered -destination marketing, new 

festivals, national PR campaign, public realm improvements and business training programmes. 

There are now over 140 BIDs operating in UK towns and cities.  

So far in 2012, the Falmouth BID has:  

 Seen the BID funded official website for Falmouth www.falmouth.co.uk pass the 750,000th 
unique visitor mark in under two years 

 Instigated a FREE car parking scheme in February, highlighted as Best Practice project by 
British BIDs  

 Organised and funded the second Falmouth Spring Festival 

 Organised the new early season Falmouth Food & Drink Week 

 Organised and funded the new SPLASH creative festival 

 Rolled out the 2012 Falmouth Visitor Town Map  
 

 More information about the Falmouth BID www.falmouth.co.uk/media  

Or follow via Twitter: @FalmouthBID  
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