
 

BID coordinated and steered the event, appointing Event Cornwall to provide additional support. Extensive local and regional coverage was 
achieved, promotional flyers produced and online marketing undertaken. A strong community element saw the Guerrilla Gardening at Bells 
Court where volunteers transformed that derelict site and the Paint the Town Yellow Day, with schoolchildren and students working with 
local traders to brighten up shop windows. Events included Gardeners’ Question Time with BBC Radio Cornwall, a Spring Fair, a Fashion Show, 
daily rockpooling sessions at Castle Beach, as well as a host of guided walks and talks in gardens and open spaces. BID gave  
promotional support to the Flower Show at Princess Pavilion and sought partnerships with local attractions, accommodation providers and 
transport operators to encourage as many sectors to make the event work. Evaluation was undertaken and details will be released soon. 
 

Welcome to the Spring Falmouth Business Improvement District (BID) newsletter. Several notable projects already  
unveiled in 2011—Falmouth Spring Festival, Falmouth Visitor Map & Guide, new cruise ship initiatives and Falmouth  
Shopper Bag and these are detailed. The new ‘At a glance’ section is intended to give brief updates and progress from all 
the other projects Falmouth BID is currently instigating. BID couldn’t achieve the level of delivery without business input, so 
please do continue to get in touch with me and also follow via the website and social media pages, details on the last page. 

 

Spring 2011 

A real success! 
 
The Falmouth BID instigated new annual 
event has given a welcome lift to Falmouth, 
with hugely positive feedback by locals,  
visitors and businesses alike. 
 
The start of season event aims to celebrate  
Falmouth’s open and green spaces through 
art, music, walks, talks, fashion and  
education and aims to entice new visitors to 
consider a short break or longer in  
Falmouth, thereby providing a boost to the 
local economy.  

Some images showing: the Festival launch, Paint the Town yellow day, children’s planting activities,  
rockpooling events at Castle Beach, Guerilla Gardening at Bell’s Court and the Spring Fashion Show 
All images can be found at Facebook page ‘Falmouth Spring Festival’ 

Jacqui Owen: “The Paint the Town campaign was a fantastic success. The support from the local daffodil farmers, the traders in Falmouth, 
local schools and the Design departments at the University was overwhelming. The children had a fabulous day and it was a great  
opportunity to work with BID to strengthen the town's community spirit."   
 
Jayne Gray, Castle Beach Cafe :“There was a great atmosphere in town on the Spring Fair weekend and the Fashion Show was excellent! I 
thought the whole festival week had a really good feel to it, and it has kick-started the season. Well done to BID & everyone involved!”  
 
Angie Hurst and Kenny Roberts, Ribticklers Shop: “For a first Spring Festival its been brilliant, definitely a good foundation to build on and 
a great start to the coming year. Its enabled us to start the year a little earlier and we’ve had many comments on how bright and cheerful 
the town looks as a result of the Paint the Town Yellow scheme. Our footfall & sales are also a little up on last year which is very positive 
too.” 



 Falmouth Visitor Map & Guide 

The 2011 Visitor Map & Guide is here! Such was the popularity of the 2010 

Falmouth BID funded map that we managed to distribute all 100,000  

copies! 

Thank you to all who provided comments and suggestions for  

improvements, we have taken these on board. So this year, we’ve added a 

Pendennis inset to the detailed map, as well as highlighting the Shuttle Bus 

route, times and costs. We’ve improved the legibility in places, added new 

imagery as well as the new Falmouth BID funded FAL 350 logo. 

If you would like some of the maps to display or give out to your  

customers/guests, please pop into the One Stop Shop, 34 Church St to collect some from me. 

New Cruise Ship initiatives 

The Falmouth Business Improvement District (BID) has launched a series of exciting cruise  
passenger initiatives that could have a far reaching and positive economic impact for proactive 
local businesses. This year, 28 cruise ships will call into Falmouth, disembarking in the region of 
20,000 passengers and Falmouth BID has put in place a number of schemes that aim to enhance 
the stay of those that choose to visit Falmouth, by enabling them to see more and spend longer in 
the main thoroughfare areas. 
 
In a move that has huge economic potential for businesses, BID has driven through an agreement 

with A&P Falmouth and OTS minibus hire, with the support and involvement of Falmouth  

Ambassadors and Falmouth Town Manager, to trial the re-routing of half of the cruise transfer 

coaches.  

 

This agreement will see BID fund extra coaches to enable the dropping off this year, of 5,000 

cruise passengers on The Moor and the picking up at the end of their day in Falmouth, at Grove 

Place meaning passengers will be walking right through the town’s retail areas. And when you 

consider also that the global average day spend by a cruise visitor is around £100, this move could 

have huge economic significance for town businesses – a potential £500,000 significance.  

But the Falmouth BID isn’t stopping there, a new cruise visitor map and guide has been designed 

and will be available to all passengers for the first time this year, as well as a cruise ship section 

on the official website www.falmouth.co.uk.  



 Falmouth Shopper Bag 

The Falmouth Business Improvement District (BID) has commissioned the 

design and production of a new Falmouth branded shoppers bag that will 

be available to purchase for residents and visitors alike, through a  

number of outlets in the town. The colourful, high quality jute bag will 

show off on one side the town’s vibrant logo as well as falmouth.co.uk, 

the official website for Falmouth. On the other side, it will help promote 

the Falmouth Shopper Card scheme that to date has over 60 businesses  

participating and was the first such initiative established in Cornwall. 

This is a positive community scheme in that businesses who order some 

from BID to then sell on, will of course benefit from sales of the jute bags 

plus proceeds that come into Falmouth BID will be match funded by  

Falmouth Town Council and allocated to the Christmas lights and  

festivities fund.  

For those businesses interested in stocking the Falmouth Shopper bag, Richard Wilcox, Falmouth BID Manager can be contacted on 
01326 313553 or via richardwilcox@falmouth.co.uk. 

At a glance... 
 
Very brief updates on other initiatives Falmouth BID is working on...  
 
Website 
1. First stage Search Engine Optimisation (SEO) work completed in order to boost falmouth.co.uk’s Google ranking and profile  
2. Moving towards 15,000 unique hits a month, only been live 5 months, 80% of those each 

month are new users  
 
FAL 350 
Falmouth BID has commissioned a new logo as part of its promotional support of the 350th  
anniversary celebrations (see right). If you would like a version for your promotional literature 
do get in touch as the more it is displayed, the better 
 
PR 
1. Falmouth Press Pack being designed. To be distributed to all leading travel editors in a bid 

to inspire more articles written on Falmouth 
2. For every £1 of your BID levy money spent on the PR campaign, over £15 of national  
            coverage currently being achieved, so excellent return on investment 
 
Training 
1. FREE to Falmouth businesses, a 3hr session to learn top tips about online marketing and  
             improving your website. May. Details TBC 
1. Did you know, over the past 12 months, nearly 40 businesses have been supported and over 90 individuals have taken up free 

training opportunities that Falmouth BID have helped promote, in partnership with Cornwall Marine Network?  
 
Visual Impact 
Falmouth BID has tackled this earlier than before. Bunting now up with additional areas The Moor and Berkeley Vale now covered. Flags 
will be up in the next few weeks, with 150 floral displays installed in May 

Keep updated!  
 
Please do bookmark and follow progress via our website and social media pages. Details are:  
 
www.falmouth.co.uk—Falmouth’s official destination website 
Facebook—’Falmouth—Spirit of the sea’ official events page for Falmouth 
Twitter—@FalmouthBID—official page  
Blog— http://falmouth.blogspot.com/    

Richard Wilcox, Falmouth BID Manager  
T: 01326 313553  
E: richardwilcox@falmouth.co.uk  


