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BID funds autumn bulb planting in anticipation of Falmouth Spring Festival  

Falmouth set to be transformed into a sea of yellow… 

Dozens of Falmouth school-children have been quite literally sowing the seeds for Falmouth to be 

transformed into a sea of yellow next spring, by planting thousands of daffodil bulbs at sites across 

the town. The scheme is another funded by the Falmouth BID and forms a creative new strand to the 

Paint The Town Yellow Day as part Falmouth Spring Festival which is also funded and organised by 

the BID.  

The dates for next year’s Falmouth Spring Festival have been provisionally set for 14th-30th March 

2014 but this is of course dependent on the BID receiving a ‘Yes’ vote at its renewal for a second five 

year term in November, otherwise the funding and activity for this and many other projects stops. 

The BID is working in partnership with Gyllyngdune Gardens for the bulb planting initiative, who are 

co-ordinating efforts with the town’s primary schools and Cormac’s Parks and Gardens team. 

Richard Wilcox, Falmouth BID Manager said: 

“I’m delighted to be able to support this vibrant community-orientated activity, a pre-cursor to the 

extremely popular Paint the Town Yellow Day. It fits perfectly into the ethos of the Falmouth Spring 

Festival which has over the past three years, engaged with hundreds of volunteers, schoolchildren, 

local businesses and residents. Alongside the Festival’s key events such as Run Falmouth, Cider & 

Folk Fayre, Zumba Zestifal and guided walks, we’ve undertaken landscaping, litter removal and 

planting activities at dozens of sites throughout the town, sprucing up forgotten corners such as at 

Bell’s Court to colourful effect.  

Jacqui Owen, Visitor & Education Officer, Gyllyngdune Gardens added: 

"Next year's Falmouth Spring Festival looks set to be bigger and brighter than ever. We have been 

incredibly lucky to have had the Falmouth BID funding and driving it forward and without the BID 

supporting the town we would simply lose these sort of activities. We have also had this year, 

generous support from daffodil grower Ron Scamp who has provided the daffodil bulbs that the 

children are currently planting around the town with the gardening team from Cormac. The Spring 

Festival and planting activities like this are fantastic opportunities for the children of Falmouth to 

learn new gardening techniques and make a real difference to their town. Judging by their 

faces, they have all enjoyed every minute of it!" 

 Falmouth Spring Festival will take place, subject to a successful ‘YES’ vote at BID renewal 

from Friday 14th March – Sunday 30th March 2014.  

 Falmouth Spring Flower Show takes place 29th – 30th March 2014. 

Ends 

 



Richard Wilcox, Falmouth BID Manager can be emailed via richardwilcox@falmouth.co.uk or the  

Falmouth Town Team Office can be contacted via 01326 313353 

Notes to Editors 

About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company responsible for 

delivering a number of innovative projects that aim to improve the trading environment of 

Falmouth. It is business-led, with over 400 businesses being part of it, following extensive 

consultation, ballot and overwhelming ‘yes’ vote. Numerous initiatives have been delivered for the 

benefit of businesses and the area – destination marketing, new events and festivals, PR campaign, 

visitor interpretation and signage, public realm improvements and business training programmes. 

The successful BID model has been adopted by more and more UK towns and cities with the number 

of BIDs standing at over 150.  

Highlight BID projects and achievements in 2013: 

 A striking new in-town visitor signage project, the most comprehensive such project 
delivered in Cornwall 

 Organised and funded the third early season Falmouth Spring Festival 

 Organised and funded the second later season SPLASH creative festival 

 The ongoing national PR campaign has in 2013, achieved over £1.5m worth of coverage in 
national newspapers and lifestyle magazines 

 Falmouth ‘spirit of the sea’ marketing and branding project has also been highlighted as best 
practice by the British Retail Consortium: ‘a good example of how branding has engendered 
a real sense of place’ 

 

For more information about the Falmouth BID visit www.falmouth.co.uk/media  
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