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FALMOUTH BID OPENS THE CURTAINS ON THE TOWN’S NEW WINDOW FOR THE 

WORLD 

 

Over 400 Falmouth businesses now have the opportunity to benefit from a new interactive ‘window on 

their world’ with the launch of a comprehensive destination website, funded by the Falmouth Business 

Improvement District (BID).   The launch of www.falmouth.co.uk  marks a major milestone in the BID’s 

marketing strategy, which aims to increase footfall into the town and enhance the trading environment. 

 

Business Improvement Districts (BIDs) are a flexible, innovative funding mechanism that aims to improve 

a clearly defined commercial area. BIDs involve a levy being paid by defined ratepayers in that area and 

the levy, which is usually 1% of rateable value, then becomes mandatory for all defined ratepayers. 

 

As with all BIDs, an elected board of key players from local businesses and organisations work to a 

programme of activity shaped by extensive consultation with the businesses involved. The Falmouth BID 

levy will provide £500k over five years to fund the four areas of development that were highlighted 

during the consultation process:    marketing and promotion, events and festivals, physical 

improvements, and getting the best for Falmouth businesses – all with a view to encouraging residents 

from other parts of Cornwall to rediscover Falmouth as well as attracting new national and international 

visitors to the town.  

 

Designed by Falmouth-based Gendall Design, the new www.falmouth.co.uk website, showcases the 

recently developed brand which repositions Falmouth with its strapline ‘The Spirit of the Sea.’  

Portraying the town as creative, alive, genuine and passionate, the website hosts an array of cutting 

edge elements and options including embedded videos, interactive maps, downloadable e-guides and 

an extensive local A-Z directory.   

 

http://www.falmouth.co.uk/
http://www.falmouth.co.uk/


Backed up by an entire catalogue of easily accessible information about every option available to visitors 

within the town, the new website offers a first-of-its-kind opportunity for local businesses to showcase 

themselves and contribute positively to their all important bottom line.  Ongoing PR, marketing, search 

engine optimisation and social media strategies will also support the site and ensure that potential 

customers are fully aware of its benefits.   

 

Nigel Carpenter, Chairman of the Falmouth BID Board of Volunteer Directors, says, “Key organisations in 

the town publicise their own brands but until now, there hasn’t been a proactive effort to promote 

‘Falmouth’.  We have so much to offer visitors and it is vital that we do this now.  We are delighted to 

unveil the exciting new Falmouth brand and the all-important website.  Both celebrate, what is for 

many, the aspirational yet tangible Cornish coastal lifestyle that is epitomised by Falmouth and we’re all 

extremely excited about the undeniable positive business benefits that this website will bring us.” 

 

The Falmouth BID is managed by Richard Wilcox, previously a key player in the setting up of the Tourism 

Newquay brand and Head of Tourism for the Isles of Scilly.  Richard says, “Given the current economic 

climate, many businesses and operations are scaling back however it is clear that destinations who 

invest in their marketing and strategic development at this time, will be all the stronger during the 

recession and beyond.  Until now, Falmouth hasn’t had a clear business or marketing strategy and the 

creation of the BID allows us create and implement this in a sustained and effective way.” 

 

Richard continues, “BID has already instigated a series of physical improvements around the town 

alongside other exciting marketing initiatives and we will be working hard to ensure a significant rise in 

online interest in Falmouth which we hope will lead to increased visitor numbers and spend. We know 

that a well managed, comprehensive and interactive destination website really aids the holiday decision 

making process and www.falmouth.co.uk will be that tool for Falmouth.” 

 

For further information about the Falmouth BID, please contact Richard Wilcox on 01326 313553 or on 

richardwilcox@falmouth.co.uk. 

 

Ends 
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Issued on behalf of Falmouth BID by Excess Energy Communications.  For further information, images 

or interviews please contact Rhona Gardiner on 07740 410052 or rhona@excessenergycomms.com.   

 

Notes to editors 

 
The Falmouth Business Improvement District (BID) is a not-for-profit company that is charged with 
delivering a number of unique projects that aim to improve the trading environment of Falmouth.  

A Business Improvement District (BID) is a flexible funding mechanism that improves and manages a 
clearly defined commercial area.  It is based on the principle of an additional levy on all defined 
ratepayers, following a majority vote.  Following a successful vote, the levy becomes mandatory for all 
defined ratepayers.  

54% of businesses in the Falmouth BID area took part in the ballot in March 2009 – 218 of the 407 that 
were eligible to vote.  Of these, 153 voted in favour of the scheme, representing a 70% majority. 

All local businesses now pay an annual levy of 1% of their rateable value, which gives a figure of £100k 
per year for five years to fund activity designed to increase footfall in the town, with a particular focus 
on marketing activity. 

The volunteer Directors of the Falmouth BID Board are: 

Nigel Carpenter, Proprietor of the St Michael’s Hotel & Spa (Chair) 

James Hodgson, a partner of Hodgsons Accountants (Company Secretary/Sponsorship & Fundraising)  

Jonathan Griffin, Director of National Maritime Museum Cornwall (Website & E-marketing) 

Richard Thomas, Director of the Richard Thomas Partnership (Physical Improvements) 

Jilly Easterby, Head of Public Affairs, University College Falmouth (PR & Stakeholder Communication)  

Andy Robertson, Proprietor of the Harbour View Café (Volunteers)  

Keith Hambly-Staite, Chair of The Royal Cornwall Polytechnic Society 
 
Paul Wickes, Managing Director of Cornwall Marine Network 

For more information about the Falmouth BID, visit www.falmouth.co.uk/media  

 

mailto:rhona@excessenergycomms.com
http://www.falmouth.co.uk/media

