
 
 
 
Quotes/testimonials 
 
“Falmouth BID is really the icing on a fabulous cake. We know we have a great product in Falmouth 
but all the little extras that BID brings to the table really helps to spread the word. We love all the 
new festivals, while the free parking initiative this February shows that BID is very proactive to 
consumer and business needs. We are delighted to have been involved with BID over the last 12 
months and I hope that our collaboration is seen as a really positive move. A big thank you to 
Richard Wilcox and the BID Board who work tirelessly on Falmouth's behalf and we look forward to a 
fantastic future.” 
 Nicola Kneebone, Fal River Visitor Centre Manager 

  
 “I am a big supporter of Falmouth BID and both Vanessa and I believe that Richard Wilcox and the 
BID exec have done a fantastic job since setting up the scheme. Without doubt, Falmouth and its 
businesses have seen a great economic benefit for the projects that have been initiated, set up and 
funded through BIDs, especially in such tough economic times. This makes BID a crucial part of 
Falmouth's continued growth and we hope that this can go from strength to strength.” – 
Simon & Vanessa, Highcliffe Contemporary B&B 
 
“Great for the town and the PR campaign has given fantastic coverage for us as well. I think the BID 
is doing a terrific job.  Despite horrendous weather this year, I feel that without the BID’s efforts, 
Falmouth would not be holding up as well as it has.”   
Kearan McVey, Operations Director, Cornwall Hotel Collection  
 
 "Falmouth BID have been so approachable when it comes to new ideas and initiatives. It's fantastic 
to have such support and pro-activeness to help drive the town's development forward."  
Sadie Phillips, Assistant Marketing Manager, Rick Stein’s 
 
“At Ribticklers we consider the BID levy to be great value for money. It has enabled the  
company to tap into many training opportunities for our staff allowing us to build a  
well-qualified team for the future at no cost. We are also included in extensive advertising 
and decoration during events that would normally cost ten times the price of the levy, so  
a great return on investment.”   
Kenny Roberts, Ribticklers 

 
“There is no doubt that the Christmas lights, various town festivals and funded promotional events 
that Falmouth BID support and drive forward, are a significant factor to our trading success”  
Emma Groves, Manager Henri Lloyd Store 
 
“I am a voluntary contributor to Falmouth BID, and the visitor maps alone are worth more  
than I am paying. They are a great asset to give to our guests! The knock on effect of  
events and festivals has increased bookings to our B&B and footfall to our cafe. The  
bunting and Christmas lights have gone a long way to brightening up the town and  
enhance the visitor experience, creating more return visits. Most websites charge at least  
£150 for a dedicated page; I am getting mine because I am a BID member.” 
Jayne Gray, Proprietor Tregenna Guesthouse and Castle Beach Cafe 
 
 

 



“The Falmouth BID is really galvanising businesses to think about what they want and to work 
together. The total sums are not large but the effects help us all feel that we are making a 
difference.” 
Jonathan Griffin, Director, National Maritime Museum Cornwall 
 
“I am a huge supporter of the Falmouth BID. Why? Quite simply because it supports us. We have a 
say in how it is run, we can go to Richard Wilcox asking for support or with ideas and they happen. 
The BID gets people and the business community together; it certainly isn’t some faceless 
organisation but rather one that is here to help the town in a highly professional, approachable 
manner.” 
Jane Thomas, Just Like This 
  
“Falmouth BID has enhanced Falmouth for locals and visitors alike.  The overall effect on Falmouth I 
believe, has been to increase the number of people visiting Falmouth and choosing to spend their 
hard earned money with Falmouth businesses.“  
 James Hodgson, Hodgsons Chartered Accountants and Business Advisors 
 
“The sterling work of Richard Wilcox and the Falmouth BID team continues to shrink the duration of 
our quieter trading periods. My heartfelt thank you to all the team”      
Pete Fraser, Harbour Lights 
 
“The Paint the Town Yellow Day as part of the Falmouth Spring Festival was a fantastic success. The 
support from local daffodil farmers, traders in Falmouth, local schools and the design departments 
at University College Falmouth was overwhelming. The children had a fabulous day and it was great 
to work with the Falmouth BID to strengthen the town's community spirit."  
Jacqui Owen, Schools Co-ordinator 
 
SPLASH – creative event funded and organised by the BID 
 
SPLASH has given the people of Falmouth the chance to enjoy and share in the creativity of our 
town. From performances, to talks and art on the streets, it’s been a feast of art and entertainment 
and Falmouth Art Gallery is delighted to have played an active part in the Festival. The TRAIL! Project 
brought contemporary artworks onto the streets of Falmouth and the British Surrealists exhibition, 
currently showing in the gallery, showcases some of the finest works of 20th century British art. 
Great effort by the Falmouth BID and another excellent project delivered by Richard Wilcox and his 
team, it’s been a resounding success. 
Louise Connell, Director, Falmouth Art Gallery 
 
“Another great festival by funded by Falmouth BID. SPLASH gave the town a real buzz with so many 
varied events going on throughout.  As a business, we finished the week nearly 20% up on last year's 
sales. I'd like to say a massive thank you to all those involved.” 
Rae Pollard, Courtyard Deli 
 

"Being part of TRAIL and SPLASH has opened up my work to a new audience. Also, I now have 
experience of working in a public space that has benefitted my practice as an artist."  
Juliet Walshe, SPLASH artist 
 
"Having my proposal selected for the TRAIL project as part of SPLASH festival has greatly enabled me 
to develop a more collaborative way of working; giving me the opportunity to create a public art 
work inspired by material from local archives at The Poly and the Bartlett library at National 
Maritime Museum Cornwall.  
Frances Walsh, SPLASH artist 



Cruise Ships 
 
“Just wanted to let you know it really made a difference to me with having the cruise coach stopping 
at Berkeley Vale/The Moor – I think I have only ever had a couple of people in from the cruise ships 
and I had over 30 in on just one day. So for me it was a success, many thanks.”   
Denise Norwell, Quay West Living 
 
FREE Car Parking 
 
“I thought you might be interested in our footfall figures for the last two Wednesdays regarding the 
free parking.  Wed 1st Feb saw a 10.6% increase on the previous week and a 11.9% increase on the 
same day last year.  I hope this helps build a picture of how successful this campaign has been for us“ 
Gill Tripp, Store Manager Marks & Spencer’s Falmouth 
 
“The Free Car Parking Scheme was a great project that really helped to drive footfall out of season.  
The BID has been extremely creative and imaginative with a number of these schemes that have 
been well promoted & are really making a very positive difference to the vibrancy & success of our 
town.”  
 Rae Pollard, Courtyard Deli 
 
Falmouth BID as Best Practice 
 
British Retail Consortium (BRC) – inclusion of Falmouth BID project in annual report 
The BRC is the UK’s authoritative voice of retail, recognised for its powerful campaigning and 
influence within government and as a provider of excellent retail information. They produce an 
annual report on the UK High Street and are keen to include one of Falmouth BID’s projects as an 
example of best practice. They will highlight how the BID spearheaded Falmouth brand and 
destination marketing campaign helped to foster a unique sense of place and helped with the 
promotion and profile raising of the town. Good recognition on a national level. 
 
British BIDs 
The BID instigated ‘FREE car parking in February’ scheme in 2012 has been shortlisted by the British 
BIDs Association as a best project example and as such it will be showcased in their annual report of 
the Best of British BIDs.  
 
Cornwall in Bloom 
Falmouth BID set up Guerrilla Gardening team won a Community Award for its work in clearing 6 
tonnes of rubbish and foliage from Bell’s Court as part of the Falmouth Spring Festival 2011. 
 

 


