
Welcome and 2017 overview
Richard Thomas

Falmouth BID Chairman



‘In this close category, Falmouth came out 
on top. Collaboration is key in this coastal 

community, with the local authority working 
closely with the Falmouth BID and Town Team 

who deliver strong marketing and events 
which blew our judges away.’  

DCLG GB High St Team





National PR Campaign for Falmouth 



#LoveFalmouth social media campaign



Cruise ship support



Partnerships - Red Arrows secured



Falmouth Spring Festival



ZestiFAL



Love Business free workshops



Volunteer Programme



Falmouth for Business film



Glynis Tyrrell
Falmouth BID Company Secretary

Annual Accounts
For the year to 31 March 2017



Analysis of expenditure 2016 - 2017

Marketing and promotion - 34%

Events and festivals - 27%

Getting the best for business  - 10%

Physical improvements - 15%

Levy collection fees - 5%

Administration - 9%

Analysis of expenditure 2016-2017










              Analysis of expenditure 2016 - 2017

Marketing and promotion - 34%	Events and festivals - 27%	Getting the best for business  - 10%	Physical improvements - 15%	Levy collection fees - 5%	Administration - 9%	40715.47	32998.5	12437.69	17602.82	6627.97	11240.33	
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2018



Western Power



WiFi



Renewal
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