Welcome and 2017 overview

Richard Thomas
Falmouth BID Chairman



‘In this close category, Falmouth came out
on top. Collaboration is key In this coastal
community, with the local authority working

closely with the Falmouth BID and Town

eain

who deliver strong marketing and events

which blew our judges away.’

DCLG GB High St Team



Google Digital Garage



National PR Campaign for Falmouth



#LoveFalmouth social media campaign




Cruise ship support
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Partnerships - Red Arrows secured




Falmouth Spring Festival



ZestiFAL



Love Business free workshops



Volunteer Programme



Falmouth for Business film



Glynis Tyrrell
Falmouth BID Company Secretary
Annual Accounts
For the year to 31 March 2017



Analysis of expenditure 2016-2017

B Marketing and promotion - 34%

B Events and festivals - 27%

B Getting the best for business - 10%
Physical improvements - 15%

H Levy collection fees - 5%

B Administration - 9%












              Analysis of expenditure 2016 - 2017

Marketing and promotion - 34%	Events and festivals - 27%	Getting the best for business  - 10%	Physical improvements - 15%	Levy collection fees - 5%	Administration - 9%	40715.47	32998.5	12437.69	17602.82	6627.97	11240.33	
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Analysis


			Falmouth BID expenditure for year ended 31 March 2017


															2017						2016


															£						£


			Marketing and promotion





			Website												8,654						23,714


			Public relations												14,888						14,500


			Merchandise for resale												0						22


			Cruise ship initiatives												2,858						1,544


			Falmouth map												6,082						3,228


			Wages and social security									35%			8,234						9,542


															40,715						52,550


															33.5%						41.4%


			Events and festivals





			Events and festivals												25,941						31,910


			Wages and social security									30%			7,058						8,179


															32,999						40,089


															27.1%						31.6%


			Getting the best for business


			Falmouth for Business film												1,400						0


			Free pre-Christmas parking												3,295						0


			Great British High Street												6,567						0


			Wages and social security									5%			1,176						1,363


															12,438						1,363


															10.2%						1.1%


			Physical improvements





			Signage, maps and interpretation												3,105						740


			Improved presentation												1,236						0


			Visual impact												6,205						5,855


			Wages and social security									30%			7,058						8,179


															17,603						14,774


															14.5%						11.6%


			Administration





			Administration												1,427						701


			Postage												264						518


			Travelling												861						411


			Insurance												366						345


			Stakeholder communications												1,179						876


			Sundry expenses												312						499


			Accountancy												787						800


			Professional fees												163						698


			Wages and social security									5%			5,881						6,816


															11,240						11,664


															9.2%						9.2%





			Levy collection fees												6,628						6,414


															5.4%						5.1%





			Total expenditure												£121,623						£126,855
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Pie chart


			Marketing and promotion - 34%									40,715


			Events and festivals - 27%									32,999


			Getting the best for business  - 10%									12,438


			Physical improvements - 15%									17,603


			Levy collection fees - 5%									6,628


			Administration - 9%									11,240


												121,623





Marketing and promotion - 34%	Events and festivals - 27%	Getting the best for business  - 10%	Physical improvements - 15%	Levy collection fees - 5%	Administration - 9%	40715.47	32998.5	12437.69	17602.82	6627.97	11240.33	
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Events and festivals


			Falmouth BID expenditure for year ended 31 March 2017





															2017						2016


															£						£


			Events and festivals


			Spring Festival												7,466						7,181


			Choral Festival																		1,000


			Falmouth Week												2,000						2,000


			Oyster Festival												800						893


			Christmas												5,000						5,014


			ZestiFAL												9,883						14,845


			Events infrastructure												792						976





															25,941						31,910
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Renewal
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